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The objective of this research is to attract new customers for the year 2019 and for the Spanish company Transportes Oteiza S.A 
(TTs Oteiza). Therefore, the principal aim is to analyze the current situation of the company, as well as the external factors that 
influence the activity of the sector, and propose a project made of different actions to achieve the goal.
To obtain the necessary data, there has been established a communication process with the commercial responsible and with the 
director of the company, who have provided support to this project. Also, external information has been gathered to complete 
the research.
In order to carry out the research, quantitative and qualitative data has been provided to bring the project to reality as much as 
possible.
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